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YoY increase) besides the declz'Ene in revenues. Also, the English print business, under the parent
company, HT Media Limited (HTML), reported significant weakening in operating performance
with double digit decline in advertisement revenues and escalation of up to 25% in raw material
prices in 9M FY2019 on a YoY basis. With the Hindi print business (under HMVL) being the
primary driver of the Group’s cash accruals and the English print and digital businesses being
marginal performers or loss—makmg, the Group's dependence on HMVL is likely to be high over
the near-to-medium-term. th(e the company expects operating performance to improve on
account of the moderation in newsprint prices from Q4 FY2019 and revenue boost from the
Directorate of Advertising and Visual Publicity (or DAVP, which advises Government
advertisement rates) price revzszon and upcoming general elections, ICRA believes that HMVL’s
credit profile may weaken if recovery in its own operating performance and that of its parent
company takes longer than expected.

Despite the weak operating pe
Jactor in the healthy operation
brand recognition, as well as

Hindi-speaking markets. The ra

rformance in the current fiscal, ICRA continues to favourably
al and business synergies of HMVL with HTML and the strong
he leadership position of its key publication, Hindustan, in key
1ings also take cognisance of the company’s strong credit metrics,

as evidenced by sizable equity pase, significant unencumbered cash balances, marginal debt on
the books, healthy cash flows from operations (barring current fiscal) and debt coverage
indicators.

Although long-term industry érowz‘h drivers remain favourable, the ratings continue to be
constrained by HMVL'’s single publication-driven revenue model and limited geographical
diversity. ICRA notes that the cémpetztzon in the Hindi print media sector has been growing, with
most of the large print media plgyers entering markets that have traditionally been the stronghold
for Hindustan. This has impacted the growth in circulation revenues and has necessitated
continuous invesiments in the core markets (on increasing copies in circulation, branding and

promotion) to maintain market

share. Further, ICRA notes the susceptibility of the company’s

margins to volatility in newsprint prices (as is being witnessed currently) and vulnerability of its

revenue growth to economic cye

driven business model, inherent

Going forward, the company's

les and/or specific events, on account of an advertising revenue-
to the nature of the print media industry.

ability to resume its high revenue and profit growth trajectory,

maintain its leadership posiz‘ioﬂl in key markets (amid rising competition from other major print
players) as well as its credit profile regardless of any chance funding of organic or inorganic

growth initiatives, continue to remain the key rating sensitivities.”
This is for your information, please.
Thanking you,

Yours faithfully,

For Hindustan Media Ventures Limited
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